














Marketing Challenge?

• Do you think we’ve gotten 
the word out about 
d t ’ tdowntown’s newest 
assets?

• If not what should we you• If not, what should we, you 
and others be doing to do 
a better job?a better job?



Looking to Next Year…

• We have been focusing on:
- Accessibility - Workplace
- Homelessness - Sustainability
- Place to live - Quality development
- Historic District - Recreational amenities
- Marketing - Destination projectsg p j

• In 2010, what will be the most pressing issues , p g
facing downtown?



Time to Reset the Vision?

• Is it time?
• What should we be 

considering as we 
think about the next 
10 to 20 years for10 to 20 years for 
downtown & the 
central city?central city?



Thank you for your involvement!

CENTRL HOUSTON




